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Affiliates/Supply Chain Associate
Operational Profile

1.1. What are the main activities of your organisation?

Manufacturers of bakery and confectionary products for the major supermarkets.
These include round cakes of different varieties, biscuits, cookies, tarts (jam) and snowballs.

1.2. Activities undertaken to promote sustainable palm oil, the RSPO and/or members in the reporting period

Producing products that contain certified sustainable palm oil.
Undertaken an RSPO audit in October 2014 to gain certification to the mass balance and segregated supply chain models.
Supplying major customers with RSPO certified finished product.
We will only purchase palm oil raw materials to produce our products, if the palm oil has either been certified sustainable or has
been removed.

1.3. Do you have any collaborations with the industry players/private sector to support them in the market transformation
towards CSPO?

Yes

 If yes, please give details:

Australian Food Industries together with our major customers have calibrated to ensure that the products produced are certified
sustainable.
We have started off with our major customer and this will stem down to our other customers, as all raw materials received need to
be certified sustainable going forward.
Both AFI and our customers have communicated the importance of CSPO products to eachother.

 If not, please explain why:

--

1.4. Did members of your staff participate in RSPO working groups/taskforces in the reporting period?

Yes

1.5. What percentage of your organization's overall activities focus on palm oil?

50

1.6. How is your work on palm oil funded?

Palm oil work is funded by Australian Food Industries in terms of the raw materials that we choose to buy to manufacture our
products.
No other funding is given.

Actions for Next Reporting Period

2.1. Outline actions that will be taken in the coming year to promote sustainable palm oil.

We will continue to transition all of our finished products to certified sustaiable palm oil.
We will deplete our ingredients that contain non certified palm oil and ensure all future ingredients received are palm oil certified.
We will continue to have annual audits to keep our certification.
We will communicate to our customers through invoices and finished product labels, that the product contains certified sustainable
palm oil.
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Challenges

1 What significant economic, social or environmental obstacles have you encountered in the production, procurement,
use and/or promotion of CSPO and what efforts did you make to mitigate or resolve them?

There has been no obstacles encounted in the last year in terms of production and procurement. We have found that most
suppliers that we deal with have embraced certified sustainable palm oil products are have alternativies to non certified palm oil raw
materials. Whether this be to take the palm oil out of the raw material or have certified sustainable palm oil instead in the raw
material.

2 How would you qualify RSPO standards as compared to other parallel standards?

--

Cost Effective:

Yes

Robust:

Yes

Simpler to Comply to:

Yes

3 How has your organization supported the vision of RSPO to transform markets? (e.g. Funding; Engagement with key
stakeholders; Business to business education/outreach)

We have provided funding through buying only certified sustainable palm oil raw materials to produce our products.
We have not put these additional costs (if any) onto our customers.
We have worked with our major customers to ensure the goal of certified sustainable palm oil products is reached, which has been
communicate, through labels to the wider community.

4 Other information on palm oil (sustainability reports, policies, other public information)

Nil


